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The end of the year is coming up,
and this is an opportunity for us,
with this latest issue of Côté AXA,
to look back on the key developments
for your Group in 2016.

Your Group

Dear Shareholders,
2016 has seen a number of key developments for AXA, with
Henri de Castries’ succession and the appointment of Denis
Duverne as AXA’s Chairman and Thomas Buberl as Chief
Executive Officer. Other highlights include the presentation
of the new leadership team and the announcement, in June,
of Ambition 2020, the new strategic plan.

Drones, new tools supporting AXA?
AXA confirmed as the leading global
insurance brand
AXA ART launches tailorMade Home
2016, an award-winning year for AXA

Did you know?
AXA is supporting the development
of individual share ownership

Practical matters
AXA share price movements
AXA shareholder relations survey
2017 calendar

In this latest issue, you will be able to discover how the use
of new tools is transforming the insurance business, while
looking at AXA’s ranking as the number one global insurance
brand, as well as the Group’s commitment to developing
individual share ownership. You will also see a presentation
of the findings from the shareholder relations communications
survey*, which many of you took part in.
Before this year draws to a close, we must also mention that
Côté AXA is now accessible for people with disabilities: the
document published online on the Group’s corporate site
(www.axa.com) is now available as an e-accessible digital
version.
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2017 promises to be just as eventful and we will of course
keep you regularly informed of the Group’s latest news and
developments. We would like to wish you and your families
all the best for the holiday season, and look forward to seeing
you in 2017, with meetings throughout France, special
conferences, private museum tours…
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Lastly, we would like to thank you for your confidence, trust
and loyalty.
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The Individual Shareholder Relations team

* Proposed in issue 25 of Côté AXA.
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Drones,
new tools supporting AXA?
Are drones, small unmanned devices, revolutionizing the insurance industry? How can
they be of use to insurers? How can they best be applied, without getting sidetracked by
all the opportunities in store?

M

any businesses are already making
use of these devices, which
combine a number of technological
features: for instance, Amazon is
testing drones to deliver packages
better and faster, especially to isolated
areas; the SNCF, the French national
railway, sees drones as a way to prevent
recurrent thefts of copper cable from
its 30,000 kilometers of tracks, otherwise impossible to monitor; the agricultural industry is using drones for
weather forecasting and supervising
crops…

WHAT IS THE SITUATION AT AXA?
The use of drones within the Group aims
primarily to prove that this technology can
enable AXA to better protect its customers
and do business more efficiently, especially with regards to protection and prevention, and can even offer an additional tool
supporting claims adjusters.

HOW?
Drones can take an almost unlimited number
of high-definition pictures and share them
instantly. Fitted with video and photo cameras,

sensors (heat, humidity, etc.), GPS, altimeters and even lasers, they can identify
anything likely to cause an accident or
damage, and develop methods to avoid them.
Drones can also make it easier for adjusters
to assess storm or flood damage, or even
find the source of a fire. It can sometimes
be a challenge to correctly assess damage
in situations like these. Flying over a site
and taking photos or videos can provide
invaluable resources for both loss adjusters
and customers.
Today, A X A uses drones in France,
Switzerland, Belgium, Mexico and Turkey.
The Group is still in the learning phase, but
the benefits of these new practices are
already being seen.
In France, AXA is working with Dronotec, a
startup specialized in technical inspections
using drones. Its team can create a 3D
model of the damage and share it simultaneously with the various parties involved.
Not so long ago, the only tool a claims
adjuster had to record and share their observations was a notebook! Now, the use of
drones is making everything easier, especially when it comes to handling high-value
claims such as losses caused by fire,
flooding or hail.
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Yves Hanoulle, a claims adjustment
manager for the Flanders region in
Belgium, has opted for this “electronic
assistance”

Before, sometimes a claims
adjuster would have to climb a
10- or 20-meter ladder, or even ask
for scaffolding to be set up or rent
a forklift to access certain places…
That meant getting permission
from the town authorities, which
was sometimes complicated
to organize…
With drones, we call Dekra,
our partner in Belgium, who sends
a pilot to the scene with a drone.
They can then guide the pilot
or suggest specific shots…
With this solution, we can even
make an initial assessment of
causes or consequences when
we first visit the location and start
paying a part of the total settlement
amount sooner.”

Learn more at: www.axa.com/en/spotlight/story/i-believe-i-can-fly-my-axa-drone
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NUMBER 1
GLOBAL
INSURANCE
BRAND
FOR THE 8TH
CONSECUTIVE
YEAR

AXA confirmed as the leading
global insurance brand

th
46
best global brand
(2015: 48th)

Interbrand* has ranked AXA as the leading global insurance
brand for the eighth year running and also included it in its
top three financial services brands for the first time.

#1
Global Insurance
Brand

for the 8th consecutive year

T

he 2016 Interbrand ranking rewarded
AXA for three major initiatives:

> The streng thening of its innovation
ecosystem: with A X A Lab (innovation
detector), Kamet (InsurTech incubator), AXA
Strategic Ventures (venture capital fund)
and AXA Partners (facilitator for business
partnerships);
> Outstanding corporate responsibility initiatives (AXA’s divestment from the tobacco
industry and strengthening of its commitment to research with the AXA Research
Fund);
> Acceleration of the Group’s presence in
Africa and the Middle East (setting up operations in Nigeria and Egypt in particular).

The AXA brand is an extremely
valuable asset that is the flagship
of our purpose, our values and
our culture. Our brand strength is
a driver of trust for our 103 million
clients, a source of pride for
our teams and attractiveness
for our 130,000 distributors.”
Véronique Weill, AXA Group Chief
Customer Officer
* Interbrand: strategy consultancy.

rd
3
best brand across

all financial services
Financial valuation

$ 10.579billion
(+14%)

49%

A
increase since 2013

Learn more at: www.axa.com/en/newsroom/news/interbrand-2016

AXA ART LAUNCHES TAILORMADE HOME,
ITS HIGH-END COMPREHENSIVE HOME
POLICY

A

XA ART, the AXA Group subsidiary and global market leader
for art insurance, is launching tailorMade Home, a new
p olicy f or hig h n et wor t h cu sto m er s to sup p or t t heir
lifestyles.
tailorMade Home provides worldwide cover under this comprehensive
policy, catering to a wide range of personal situations, and meeting the
home insurance needs (including legal protection, cyber-risks and travel)
of customers and their families (dependents, children, students, etc.).
tailorMade can be set up for over EUR 300,000 of contents, without
necessarily including artwork, and offers extensive cover and few exclusions, tailored to the lifestyles of high net worth customers. With one
single policy, our customers can insure their various properties – main
home and second home(s) – throughout the European Union, perfectly
in line with local regulatory environments.
Following on from France, Germany, Belgium and the UK, tailorMade
Home will be launching in Spain, Italy, the Netherlands and Switzerland
in early 2017.

Learn more about AXA ART at: www.axa-art.com
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2016, an award-winning year for AXA
From corporate responsibility to corporate governance and even its Shareholders’ Meeting,
the Group has won a number of awards this year.
AXA IMPROVES ITS DJSI SCORE

100

In 2016, AXA has improved its Dow Jones Sustainability
Index (DJSI) rating by two points, up to 85/100. This
performance has been achieved thanks to its highquality, ambitious internal policies for human resources,
environmental and societal management, as well as
risk management, customer relations and data
management.
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This score reflects that, since 2010, the AXA
Group has made significant progress in terms
of Corporate Responsibility, having moved from
introducing the concept for the first time in 2010,
to fully integrating CR within the
Group’s broader strategy.”
Christian Thimann, Group Head
of Regulation, Sustainability and
Insurance Foresight.
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* Dow Jones Sustainability Indexes: the purpose of these indices is to track and rank the leading
sustainability- driven companies worldwide, based on an analysis of financially material
Environmental, Social and Governance (ESG) factors. They are recognized globally as a unique
reference point in the field of sustainability.

Learn more at: www.axa.com/en/newsroom/news/
axa-djsi-ranking-2016

AXA WINS CAPITALCOM’S*
“SPECIAL SHAREHOLDER DEMOCRACY AWARD”
Following its Shareholders’ Meeting on April 27, AXA received the Special
Shareholder Democracy Award for the quality of its tools and dialogue with
shareholders – both before and during the Shareholders’ Meeting – helping
ensure that everyone has access to information.
* CAPITALCOM: consultancy specialized in responsible financial, CSR and diversity communications

AXA RECEIVES L’AGEFI’S CORPORATE GOVERNANCE AWARD FOR 2016
AXA has been working for many years
to apply the best corporate governance
principles, alongside its constant focus
on providing transparent information

and maintaining constructive relationships with its stakeholders. With this
award, investors in particular wanted to
acknowledge the way that the transition

was handled between Henri de Castries
and then Denis Duverne and Thomas
Buberl working in tandem.

AXA WINS TOP AWARD FOR ITS INVESTMENT-RELATED ANALYSIS OF CLIMATE RISK
On October 28, AXA received top award for its investment-related analysis of climate risk from the French Environment
Ministry. This award confirms the relevance of its initiatives in the area of climate finance.
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AXA is supporting the development
of individual share ownership

A

XA has confirmed its commitment
to supporting the development of
individual share ownership through its
partnership with the Observatoire des
Actionnaires d’Avenir (OAA) and its
meeting with students in Lille, France.
Six leading listed companies*, including
AXA, and 14 industry associations have
mapped out commitments within the future
shareholder observatory (OAA), focused
on: better understanding how French
people relate to the stock market and businesses, identifying the driving forces and
obstacles for investing in shares, and engaging all industry stakeholders to support
individual share ownership.
For the third year running, the Observatoire
des Actionnaires d’Avenir, which aims to
explore new forms of individual investment
in French businesses, conducted this
survey with the French population and a
sample of individual shareholders. The
findings reveal a groundbreaking, complex
portrait of how French people look at investing in company shares.

Core learnings from the 2016 research

59%

of French people believe that investments by individuals
in company shares help tackle unemployment.

55%
42%

of French people believe that they are sufficiently informed to effectively monitor and
manage their savings. This figure climbs to 74%
for individual shareholders.

of French individual shareholders are satisfied with the
performance of their savings, versus 35% of the general
public.

2nd

position

behind life insurance, French people view
shares as the most appropriate form of investment for the middle and end of their careers.

Reasons to be proud to be a shareholder
MEETING TOMORROW’S
SHAREHOLDERS
AXA also confirmed its commitment
by heading out to meet with students
in Lille on October 13. The aim was to
take stock of their knowledge of the
world of individual share ownership, as
well as to get feedback on their expectations in this area. Following this
event, 53% of them said that they
intend to invest in shares or would
advise their friends and family to do so.

* Air Liquide, AXA, BNP Paribas, Engie, L’Oréal and Suez.

54%

I am helping
finance
the economy
I am growing
my wealth

2

1

I am preparing
for my
children’s
future

of French people
would be proud to be
shareholders in a
leading company

3

Quantitative research published in 2016 by the Observatoire des Actionnaires d’Avenir in France,
conducted with two samples: French population and individual shareholders.
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AXA share price movements

2017 Calendar

S

January 26, 2017

ince the start of the year, market volatility
has been fueled by the geopolitical environment, the slowdown in Chinese economic
growth, the Brexit and the general context in
Europe. This economic climate, particularly
with interest rates remaining at all-time lows,
has had a major impact on share prices for
the financial sector, including AXA, despite
the positive response to the Ambition 2020
plan presented in June. Donald Trump’s
surprise election victory in the US and his

economic program of fiscal stimulus and
infrastructure spending have driven up the
market’s expectations for interest rates in
the US. Financial stocks have been buoyed
by these new market assumptions, with AXA’s
share gaining over 7% since November 8,
2016.
AXA closed out November 25, 2016 at EUR
22.14, down 8% year-on-year (dividends reinvested), compared with -9% for the European
insurance industry and -3% for the CAC 40.

AXA SHARE PERFORMANCE
(dividends reinvested)

FIRST AID TRAINING WITH THE FRENCH RED
CROSS, PARIS

February 16, 2017
CULTURAL CONFERENCE ON “VERMEER AND
THE MASTERS OF GENRE PAINTING”, AXA’S
HEADQUARTERS, PARIS

February 23, 2017
FULL-YEAR 2016 EARNINGS RELEASE

March 23, 2017
PRIVATE TOUR OF THE PALACE OF VERSAILLES
(REGISTRATIONS OPEN FROM JANUARY 23, 2017)

March 30, 2017
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SPECIAL CONFERENCE, AXA’S HEADQUARTERS,
PARIS
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April 26, 2017

-5

SHAREHOLDERS’ MEETING
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May 30, 2017
SPECIAL CONFERENCE, AXA’S HEADQUARTERS,
PARIS

- 15
- 20

June 6, 2017

- 25
AXA
- 30

CAC 40

- 35

Stoxx
insurance

25/11/2015

25/01/2016

25/03/2016

25/05/2016

25/07/2016

25/09/2016

25/11/2016

SHAREHOLDERS’ INFORMATION MEETING,
AIX-EN-PROVENCE

June 8, 2017
SHAREHOLDERS’ INFORMATION MEETING,
VERSAILLES

June 15, 2017

Source: Bloomberg, November 25, 2016.

SHAREHOLDERS’ INFORMATION MEETING,
NANCY

AXA SHAREHOLDER RELATIONS SURVEY: FINDINGS

T

hank you to the 1,200 individual shareholders who took part in the
satisfaction survey reviewing the dedicated communications tools
in place.
The most popular topics covered by Côté AXA during the year include our financial
results (61%), our stock market performance (50%) and the Shareholders’ Circle events
(38%). This survey also found that you appreciate the quality of dialogue established
with the shareholder relations team and their willingness to listen.

June 19, 2017
SHAREHOLDERS’ INFORMATION MEETING,
BIARRITZ

See all our events at:
axa.com/en/newsroom/events

CONTACT US
Individual Shareholders
AXA - Individual Shareholder Relations
25, avenue Matignon – 75008 Paris

Level of satisfaction with...

0 800 43 48 43

95%*

87%*

85%*

51%

54%
44%

33%

Registered shareholders

30%

29%

17%
11%
3%

10%
6%
2%

1%

Côté AXA

Very satisfied
Very dissatisfied

AXA
Shareholders’ Circle
Somewhat satisfied
No opinion

4%

Would you like to respond to any of the topics covered in this issue?
Your opinion matters: actionnaires.web@axa.com
Would you like to receive our upcoming publications by email?
Sign up now at: actionnaires.web@axa.com

2%

Dedicated shareholder
section on AXA’s website
Somewhat dissatisfied

To learn more about the arrangements in place for you, please visit:
www.axa.com/en/investor/shareholders-circle
* Percentage of satisfied respondents excluding “don’t know” answers.

From abroad: + 33 (0) 1 40 75 48 43
Email: actionnaires.web@axa.com
For all requests related to your pure registered
account, please contact:
BNP – Paribas Securities Services –
Corporate Trust Services
Relations actionnaires AXA
Les Grands Moulins de Pantin
9, rue du Débarcadère – 93761 Pantin Cedex

0 810 888 433

Service charge €0.06
per minute + cost of call

From abroad: + 33 (0) 1 40 14 80 00
Email: axa_relations@bnpparibas.com
Head of publication:
AXA Group Communications
Design and production:
Photo credits: © Marc Mellet – Capitalcom, © Dronotec,
© Belarto www.unicefcards.eu/c/U1006, Camille Malissen,
shutterstocks/gettyimages.

