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The AXA Group held its Shareholders’ Meeting on April 30,
2015. Henri de Castries and the management team took
this opportunity to review the past year and outline the
Group’s outlook.
This year, two subjects in particular were brought to the
at tention of the shareholders: risk management,
presented by Alban de Mailly Nesle, Group Chief Risk
Officer, and the digital transformation currently under way
at AXA France, presented by Amélie Oudéa-Castera,
Director of Brand and Partnerships at AXA France and
Deputy Chief Executive Officer of AXA Particuliers/
Professionnels. Denis Duverne, Deputy Chief Executive
Officer of AXA, spoke next, commenting on the Group’s
performance in 2014, before giving the floor to Norbert
Dentressangle, Vice-Chairman of the Board of Directors,
who discussed governance and the work performed by
t h e B o ar d an d i t s c o m mi t te es in 2014. L as t l y,
shareholders had the opportunity to dialogue with the
members of the executive management during the Q&A
session.
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At the close of the Shareholders’ Meeting, all of the
resolutions proposed by the Board of Directors had been
approved, including the following:
> Re-appointment of Jean-Pierre Clamadieu and Jean-

Martin Folz as directors for additional four-year terms,
>P
 ayment of a dividend of e0.95 per share for 2014,

up 17% from the previous financial year,
> Compensation paid to the Chairman & Chief Executive

Officer and to the Deputy Chief Executive Officer for
2014, with more than 93% of votes in favor.
In this issue, we will look back at the two themes featured
at the Shareholders’ Meeting, provide an overview of
activity indicators for the first quarter, and report on the
Group’s various initiatives to support our shared goal of
protection.
Shareholder relations team

T o find out more:
http://www.axa.com/en/shareholders/shareholderevents/shareholders-meetings/
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Highlights from the Shareholders’ Meeting
of April 30, 2015

Alban de Mailly Nesle, Group Chief Risk Officer, and Amélie Oudéa-Castera, Director of Brand and Partnerships
at AXA France and Deputy Chief Executive Officer for AXA Particuliers/Professionnels, presented the Group’s
risk management system and AXA France’s digital transformation, respectively.

Staying a step ahead of risks

R

isk-taking is inherent to our role as an
insurer: by taking on our customers’
risks when they purchase insurance, we
guarantee to them that they will be protected
against life’s uncertainties.
It is then up to the Group’s 650 and more
risk managers to ensure that AXA is able,
at any given moment, to fulfill the promise
it makes to customers when they sign an
insurance policy. For this, we need to know
the kinds of risks that are likely to impact
the insurance business, be able to measure
our level of resistance to major shocks, and
anticipate future risks and potentially
adverse trends.

KNOW

What are the risks?
Those that threaten our policyholders’ property and assets after a fire, accident, severe
weather event, or ear thquake; those
affecting people’s lives (healthcare, aging,
disease); and economic and financial risks
that come with market fluctuations and
historically low interest rates, for example.

MEASURE

How can we ensure AXA’s resilience in
extreme situations?
For every risk that is insured, we need to
measure the maximum possible loss;

assess our tolerance level; and develop
mitigation strategies to ensure that we stay
within the defined limits.

ANTICIPATE

How can we guarantee our continued
ability to meet our commitments over the
very long term?
By setting up predictive indicators, identifying new risks, actively managing risks,
and dialoguing with outside experts, we can
move forward in this area.

Digital transformation at AXA France

A

t the Shareholders’ Meeting, participants were also given concrete examples of AXA France’s digital transformation
and were shown how the multi-access
approach should be built into every touch
point in the customer experience: before
the purchase, during the purchase, day to
day, and at key moments.
Before the purchase: Access to information, advice, and prices must be continuously optimized. This is why the paths to
personalized price quotes and geolocating
AXA advisors on www.axa.fr were completely redesigned.

During the purchase: Customers have the
option to purchase coverage in an agency,
online, or using a combination of both.
Day to day: Customers should be able to
choose how to interact with their advisors
(at home, in AXA agencies, through the
Mon AXA smartphone app, on www.axa.fr,
or on social networks) and be able to use
all key services from their mobile device
(geolocating healthcare partners, viewing
insurance policies, etc.).
At key moments: Digital tools are available to customers to streamline and speed

up formalities. For example, they can file a
car accident report online in under 15 minutes. However, at any point in the process,
they always have the option to contact their
agent.

AXA
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Caring for your collection:

expert advice on collection management
atering to collectors and lovers of beauC
tiful objects, AXA ART, an AXA Group
company, is the world’s leading insurer of
works of art and the art of living. Operating
in 25 countries around the world, it is a
source of expert advice for private collectors, dealers, museums, and exhibitions,
as well as corporate collections.
AXA ART has been a valuable partner to the
arts community for more than 50 years,
offering tailored solutions to fulfill its
mission to protect works of art and other
precious objects.
Suppor ted by a network of exper ts in
artwork and restoration, as well as professionals in the packing and transportation

of fine art, AXA ART’s teams respond quickly
in the event of a loss and can provide a
wealth of valuable advice on protecting art
collections.
AXA ART recently published “Caring for your
collection: expert advice on collection
management and risk mitigation.”
This brochure offers advice on preventing

the most common causes of loss, such as
burglary, accidental damage, and fire, and
optimizing humidity, temperature and light
conditions to best preserve your art and
collectibles. For example, it offers tips on
caring for antique furniture, bronze sculptures, books, and even wine.
	Read the brochure:
http://www.axa-art.fr/en/news-events
	Find out more about AXA ART:
www.axa-art.fr/en

1 Detail of the mural in front of the AXA Group’s head
office, painted by Kongo, in partnership with Galerie
Matignon and with the support of AXA ART.

Philanthropy in action

AXA’s commitment to cultural
philanthropy is deeply bound
to our corporate responsibility initiatives
and consistent with the activities
of AXA Art, which brings its expertise
to museums and private
and institutional collectors to protect
and value their works of art.”
Henri de Castries,
Chairman and Chief Executive Officer of AXA

Thanks to AXA’s patronage, the French State acquired Claude-Joseph
Vernet’s “A View of Avignon, from the right bank of the Rhône near
Villeneuve” for the Louvre Museum. This masterpiece of French painting
from the 18th century has not been shown in France for 200 years.
With this gift, the AXA Group and its subsidiaries will have contributed a
total of e56 million over the past 11 years toward preserving France’s
cultural heritage.
AXA’s commitment to protecting and transmitting cultural heritage is a
natural extension of our business as an insurer, which involves not only
protecting individuals over the long term, but also helping them to grow
their assets.

F ind out more about national treasures and works of major cultural interest acquired thanks to AXA’s patronage:
http://www.axa.com/en/responsibility/community/cultural-philanthropy/
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AXA Research Fund

AXA DRIVE COACH,
INNOVATION SUPPORTING
SAFER DRIVING, NOW ON
APPLE WATCH

steps up support
for fundamental risks
research
oinciding with the celebration of its
C
eighth anniversary, the AXA Research
Fu n d ann o u n c e d t h e allo c a t io n of
e15 million to finance 44 new projects
with leading research institutions in
19 countries.

In addition to providing financial support
for world-class research projects, the role
of the AXA Research Fund is to share and
circulate risk knowledge as widely as
possible and to inform public debate.
Since 2007

Our commitment to research
is based on our genuine
conviction that improving
knowledge about the global
risks landscape is key to the
preservation and development
of our societies.”

449 projects

a total of e131 million in financing

156

183

projects focused
on health risks

Véronique Weill,
AXA Group Chief Operating Officer

projects focused
on environmental
risks

110

projects focused
on socioeconomic risks

Connected objects offer opportunities
to better protect users. Since April 24,
the AXA Drive Coach app has been
available on Apple Watch in France and
the United Kingdom. Any driver can
download AXA Drive Coach to analyze
and improve how they drive.
About AXA Drive Coach:
> A cceleration, braking, and wheelturning data is recorded and used to
produce a score assessing the user’s
driving behavior.
>U
 sing the app, drivers can compare
scores with friends on social
networks.
>A
 fter being anonymized, the collected
data is analyzed to better understand
driving behaviors and provide users
with increasingly relevant, constructive feedback.
Find out more: http://www.axa.
com/en/news/2015/axa-connected-devices-apple-watch.aspx

New projects for 2015
Environmental risks – 15 projects
selected in 9 countries to study the
following areas:
- F uture of cities and their resilience in
meeting the challenges they face;
- E ffects of climate change on natural
resources;
- P ollution, melting ice caps, impact of
climate change on expanding cities, action
by communities, volcanic eruptions, solar
storms, and more.

Health risks – 14 projects selected in 11
countries, including:
- A first chair in Mexico, on public health;
- A focus on the early detection of pandemics
in Asia;
- Various projects to study longevity, access
to public healthcare, the molecular
aspects of cancer, mechanisms of resistance and transmission in viral and bacterial diseases, and more.

F ind out more about the projects for 2015:
http://www.axa.com/en/news/2015/axa-research-fund-2015-anniversary.aspx

Socio-economic risks – 15 projects
selected in 10 countries, spanning:
- Two flagship projects in Asia;
- New formats for research partnerships on
the development of information systems
and data sharing practices;
- F inancial protection for households,
Chinese market reform, public service
overload, efforts to preserve vulnerable
cultural heritage, corporate liability in
cross-border litigation, and more.

AXA
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Activity indicators

KEY FIGURES

for the first quarter of 2015
“In the first quarter of the fifth and final year of our Ambition AXA
plan, we have seen continued topline growth across all business
lines, once again demonstrating the pertinence and sustainability
of our strategy. Our strong operational performance was
complemented by a positive forex impact underscoring the
geographical diversification of the Group,” said Denis Duverne,
Deputy Chief Executive Officer of AXA.

> In Life & Savings, we maintained a good
momentum in new business volume growth
with sustained high margins and increased
net inflows.
New business volume
(A P E ) a r o s e 4 %*,
driven by Protection &
Health, posting higher
sales in South-East
Asia, India & China,
and the Unit-Linked
business, mainly due
to the ongoing success
of hybrid products and
commercial initiatives
in Continental Europe.
This growth was partly
offset by lower sales in
G/A Savings, in line
with the strategy. Net inflows in Life &
Savings reached e3.9 billion.

markets revenues rose 8% , driven by
strong growth in Health, mainly in the Gulf
region and Mexico, as well as an improved
product mix in motor, containing more
full-coverage products,
in Turkey.

After this strong
first quarter,
we remain well
positioned
to successfully
conclude our
Ambition AXA plan
in 2015.”

>
In
Asset
Ma na gement , A X A
marked the tenth
consecutive quarter of
positive flows, with net
inflows of e19 billion
(e14 billion at AXA IM
and e5 billion at AB),
reflecting the strong
per formance of its
asset managers. Asset
management revenues
were up 7%, driven by growth at both AXA
IM and AB, due to higher management fees
resulting from higher average assets under
management.

> In Property & Casualty, revenues
continued to grow, benefitting from both a
strong performance in high-growth markets “The strength of our balance sheet is illusand the Group’s leadership positions in trated by the resilience of our economic
mature markets. Overall revenues were up solvency ratio, in the context of historically
2%, with personal lines increasing by 2% low interest rates holding little appeal for
and commercial lines by 1%. High-growth long-term investors.”

* Changes are given on a comparable basis (constant exchange rates, scope and methodology).

31.5 billion

e

Total revenues
up 2%

17.5 billion

e

Life & Savings revenues
up 2%

11.4 billion

e

Property & Casualty revenues
up 2%

1.0 billion

e

Asset Management revenues
up 7%

Economic solvency ratio

190%
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AXA share price movements

2015 Agenda

A

June 3, 2015

fter performing well in January, the AXA
share was weighed down in Februar y,
like most financial equities, by concerns
about the Greek elections, the economic
situation in the eurozone, and its impact
on interest rates.
The publication of AXA’s earnings on February
25, 2015 – showing once again that Group
could achieve strong results despite the
current low-interest-rate environment – and
the announcement of a 17% dividend increase
were positively received by the markets.

The AXA share has appreciated by 23% since
the beginning of the year, outperforming the
CAC 40 (up 20%) and eurozone equities (up
17%).
The total return of the AXA share, with dividends reinvested, stands at 28%*.

SHAREHOLDERS’ INFORMATION MEETING,
BRUSSELS

June 9, 2015
June 16, 2015
THEMATIC CONFERENCE ON “SAVINGS”

June 23, 2015
PRIVATE TOUR* OF THE “POUSSIN AND GOD”
EXHIBITION AT THE LOUVRE MUSEUM

Ex-dividend
date

August 4, 2015

Full-year earnings
release

20%

June 4, 2015

SHAREHOLDERS’ INFORMATION MEETING,
MONTPELLIER

* As of May 19, 2015.

30%
25%

SHAREHOLDERS’ INFORMATION MEETING, ROUEN

HALF-YEAR 2015 EARNINGS RELEASE

September 24, 2015

15%

PRIVATE TOUR* OF THE “17 TH CENTURY
NORTHERN PAINTING: FLANDERS
AND THE NETHERLANDS” EXHIBITION
AT THE LOUVRE MUSEUM

10%
5%
0%

AXA

-5%

CAC 40

Euro Stoxx 50

-10%
Dec. 31, 2014

Jan. 14, 2015

Feb. 11, 2015

Mar. 11, 2015

Apr. 15, 2015

May 13, 2015

October 13, 2015
THEMATIC CONFERENCE

October 15, 2015
SHAREHOLDERS’ INFORMATION MEETING, DIJON

November 30, 2015

Source: Bloomberg, May 19, 2015.

AXA publishes its new activity and
corporate responsibility report

SHAREHOLDERS’ INFORMATION MEETING,
GRENOBLE
*E
 xclusively reserved for members of the AXA
Shareholders’ Circle and subject to available places.

Note: Dates are subject to change.

S
 ee all our events at:
www.axa.com/en/diary

CONTACT US
Individual Shareholders
AXA – Individual Shareholder Relations
25, avenue Matignon – 75008 Paris
APPEL GRATUIT DEPUIS UN POSTE FIXE EN FRANCE MÉTROPOLITAINE

TOLL-FREE NUMBER FROM A FIXED-LINE PHONE IN FRANCE

From abroad: + 33 (0) 1 40 75 48 43
E-mail: actionnaires.web@axa.com
PRICE OF A LOCAL CALL FROM FRANCE

Registered Shareholders
PRIX D’UN APPEL LOCAL DEPUIS UN POSTE FIXE

T

he annual repor t covers the Group’s
impor tant events, its transformation
strategy, and its three core business lines –
Property & Casualty, Life, Savings & Health,
and Asset Management – as well as its
corporate responsibility initiatives and how
they have been built into its strateg y.
Protection, again a strong theme this year, is
featured in six real-life stories, illustrated by
testimonials from customers and employees.

The web edition, also accessible from mobile
devices, displays a customizable mosaic
inviting users to discover the innovative initiatives undertaken by AXA to meet the needs
of its customers, to support its partners, and
to make a useful contribution to society.

An
 electronic version is available on www.axa.com/en/ or directly at:
http://annualreport.axa/

Would you like to respond to any of the topics covered in this issue?
Your opinion matters: actionnaires.web@axa.com
Would you like to receive our upcoming publications by e-mail?
Sign up now at: actionnaires.web@axa.com

For all requests related to your pure registered
account, please contact:
BNP – Paribas Securities Services
Corporate Trust Services
Relations actionnaires AXA
Les Grands Moulins de Pantin
9, rue du Débarcadère – 93761 Pantin Cedex

APPEL GRATUIT DEPUIS UN POSTE FIXE EN FRANCE MÉTROPOLITAINE

TOLL-FREE NUMBER FROM A FIXED-LINE PHONE IN FRANCE

PRICE OF A LOCAL CALL FROM FRANCE

From abroad: + 33 (0) 1 40 14 80 00
E-mail : axa_relations@bnpparibas.com
PRIX D’UN APPEL LOCAL DEPUIS UN POSTE FIXE
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