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“As we near the end of this year,  
we will be looking back over the 
highlights of 2014 for AXA in this  
latest issue of your newsletter.”
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Dear Shareholders,

In the following pages, we would like to invite you to dis-
cover or rediscover our Group’s key events from the past 
year: from China to Colombia, our digital transformation 
and the creation of new products, as well as our various 
awards, particularly our ranking as the number 1 global 
insurance brand* for the sixth year running.

2014 has also been a year of change in the shareholder 
relations team, which was further strengthened in June, 
in order to get even closer to you.

This latest issue of Côté AXA is one of the first results 
of this because, as you can see, this will supplement 
the three newsletters that are usually published each 
year: from now on, there will be four issues of Côté AXA 
each year in order to keep you informed of all the latest 
developments and news.

With 2015 and its new challenges already on the hori-
zon, we will be holding a dedicated conference for you in 
February looking at AXA Banque. This event will be what 
we hope as the first of many regional meetings, thematic 
conferences and private museum tours…

Lastly, the entire shareholder relations team would like 
to wish you and your families all the best for the holiday 
season, and take this opportunity to thank you for your 
confidence, loyalty and trust.

The Shareholder Relations Team 

* Ranking by Interbrand, a brand design and strategy consultancy.
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AXA and CARE further  
strengthen their partnership
AXA and the international humanitarian NGO 
CARE are further strengthening their partner-
ship, with AXA to provide Euro 2.3 million of 
financial support over the next three years. 
Building on the programs already in place, the 
aim is to improve the long-term impact of their 
work helping vulnerable communities to cope 
more effectively with environmental risks.

IN CHINA, ACQUISITION OF A 50% 
STAKE IN TIAN PING FINALIZED 
This acquisition of a 50% interest has en-
abled AXA to become the largest foreign 
property and casualty insurer in China, while 
consolidating its position as the leading in-
ternational property and casualty insurer in 
Asia (excluding Japan and Korea).

January

DIGITAL  
TRANSFORMATION

ACCELERATION 
 IN HIGH-GROWTH 

MARKETS

BUILDING 
A SAFER SOCIETY

PERFORMANCE / 
AWARDS
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AXA rewards 
careful drivers 
with Drive 
Recorder in 
Switzerland

February

February

DIL CREATED 
The Data Innovation Lab (DIL) is a center of excellence for 
big data within AXA. It supports the companies by building 
technological platforms, helping select their projects and 
looking into the latest technical opportunities. The aim 
is to effectively capitalize on the revolution that is under-
way, while ensuring effective protection for our customers. 
AXA is the world’s first insurer to apply “internal company 
guidelines” that have been approved by 16 administrative 
authorities to provide suitable protection for personal data.

AXA has been ranked the Best 
Global Green Brand in the 
insurance industry by 
Interbrand. Ranked 45th 

globally and the 3rd best 
green brand in France, all 

sectors combined, AXA is 
the only insurer to be included 

in this year’s rankings.

AXA  
1st green  

global insurance 
brand”

AXA Winterthur is re-
ducing its custom-

ers’ motor insurance 
premiums by analyzing 
how they behave at the 
wheel with the “Drive 

http://www.axa.com/lib/en/library/pr/group/2014/axa-acquisition-tian-ping.aspx
http://www.axa.com/lib/en/library/pr/group/2014/axa-care-strengthen-their-partnership.aspx
http://www.axa.com/lib/en/library/pr/group/2014/axa-acquisition-tian-ping.aspx
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2014 HALF-YEAR EARNINGS:  
STRONG PERFORMANCE IN LINE  
WITH AMBITION AXA
AXA recorded very good results for the first 
half of 2014, and particularly its strongest 
ever half-year underlying earnings, despite 
a low interest rate environment, confirming 
the effectiveness of its strategic plan  
Ambition AXA.

August 

+2%  
Revenues up to   
50 billion euros

+11% 
Underlying earnings up to   
2.8 billion euros

+8%  
Adjusted earnings up to   
3.1 billion euros

+25%  
Net income up to   
3 billion euros

IN COLOMBIA, ACQUISITION OF A 51% STAKE IN  
COLPATRIA’S INSURANCE BUSINESS FINALIZED 
AXA is now the fourth-largest insurer in Colombia and the number 2 
local player in property and casualty insurance. Colpatria Seguros 
enjoys above-market growth and profitability, giving AXA a solid 
platform from which to pursue its development in fast-growing 
markets. The joint-venture’s operations will be integrated within 
the Mediterranean and Latin America Region. 51%

IN COLOMBIA, ACQUISITION 
OF COLPATRIA’S INSURANCE 
BUSINESS FINALIZED

50%
IN CHINA, ACQUISITION OF TIAN 
PING FINALIZED 

January April April / June
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AXA RESEARCH FUND SUPPORTS 38 NEW PROJECTS
The AXA Research Fund, 

an international sci-
entific philanthropy 
initiative launched in 

2007, has pledged 
12 million euros in 2014 

to support 38 new re -
search projects in new 
fields, from flight safety 
to air pollution and human 

health, coastal risks, big data and privacy, 
as well as climate change resilience.

Note: In 2008, the AXA Research Fund 
awarded e3 million to the Toulouse School 
of Economics (TSE) to set up the AXA Chair 
for Economics and Finance. In October 
2014, Jean Tirole, TSE president, won the 
Nobel Prize in Economics for his analysis of 
market power and regulation. AXA is proud 

to support independent academic re-
search with the world’s leading institutions 
and researchers in order to better under-
stand tomorrow’s risks today.

Recorder” system, aimed at 18 to 25 
year-old drivers. A special unit, installed 
free of charge in their car, analyzes a 
range of driving parameters: speed, ac-
celeration, braking and cornering. Once 
it has been fitted, customers are auto-
matically entitled to a 20% discount, 

which is then adjusted later 
on. So good drivers can 
save up to 25% on their 
insurance premiums.

Partnerships with Facebook 
and LinkedIn
AXA and Facebook have entered into a part-
nership with a view to accelerating their com-
mercial and marketing collaboration in the 
digital, social and mobile sphere in France 
and globally. Alongside this, the agreement 
signed with LinkedIn will enable AXA to 
develop its expertise in using this social 
media for human resources, marketing and 
distribution. For instance, the Group aims 
to capitalize on LinkedIn, through innovative 
projects and training programs, to attract 

April

MAREPUTATIONPRO.FR  
WITH AXA FRANCE 
AXA France has launched mareputation-
pro.fr. This free site is open to all pro-
fessionals in France and aims to raise 
their awareness of digital risks so that 
they can manage, protect and build their 
online image, at a time when 81% of con-
sumers worldwide look up information 
on the internet before buying in store. 

 http://reputation-pro.fr

www.axa.com/lib/en/library/pr/group/2014/15423.aspx

https://www.axa-winterthur.ch/fr/a-propos-axa/medias/communiques-presse/Pages/default.aspx
https://www.axa-winterthur.ch/fr/a-propos-axa/medias/communiques-presse/Pages/default.aspx
www.axa.com/lib/en/library/pr/group/2014/15434.aspx
http://reputation-pro.fr
http://www.axa.com/lib/en/library/pr/group/2014/15423.aspx
http://www.axa.com/lib/en/library/pr/group/2014/15434.aspx
http://www.axa-winterthur.ch/fr/a-propos-axa/medias/communiques-presse
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AXA is one of the leading insurance companies  
for its sustainability performance 
AXA is a leading industry member of the DJSI* World and DJSI Europe SRI 
indices. AXA’s strong performance is highlighted across many areas, including 
customer relationship management, sustainability opportunities and risks, 
responsible procurement, environmental management, microinsurance, 
corporate governance and risk detection. This external recognition reflects 
the growing integration of corporate responsibility and sustainability issues 
into AXA’s core business strategy. 
* Dow Jones Sustainability Indices

September October

AXA IS THE FIRST GLOBAL INSURANCE 
BRAND*

AXA has confirmed its position as the 
world’s leading global insurance 
brand for the sixth year running, with 
the brand’s value increasing by 14% 
in 2014.

* Ranking by Interbrand, a brand design and stra-
tegy consultancy.

FINANCIAL SERVICES FOR ALL  
The LeapFrog fund, which supports 
financial services for emerging coun-
tries, is one of the priority investment 
targets for AXA’s Impact Investment 
Fund. It invests in high-growth busi-
nesses in Africa and Asia. By giving 
them the capital required to develop, 
LeapFrog enables them to better serve 
communities in emerging countries.

AXA further strengthens its presence  
in Poland

The strategic partnership sealed with mBank will enable AXA to benefit from exclusive 
bank insurance agreements over 10 years for both property and casualty and life 
protection business in Poland. mBank is the fourth largest retail bank in Poland, with 
around four million customers and 250 branches, and has developed a multichannel 
approach through its internet and mobile platforms.

4 million customers

250 branches

4th
largest retail bank 

in Poland

April / June July August

Neues Jahr Tanti Auguri Feliz Ano Novo Beste Wensen Mutlu Yıllar Wszystkiego Najlepszego

September

”MON AXA” APP: ALL AXA FRANCE 
SERVICES ON YOUR MOBILE OR 
TABLET
The free application Mon AXA offers AXA 
France customers a range of services on 
their mobile or tablet, from accessing emer-
gency numbers to getting in touch with their 
agency to consulting their AXA Banque bank 
accounts, insurance policies and cover, down-

loading certificates, reporting 
claims, simulating reimburse-
ments and geolocating AXA 
partners with specially nego-
tiated rates…

NEW MOTOR MOBILE APPLICATION, 
AXA DRIVE
AXA Drive, a free mobile app, informs driv-
ers about the ideal time for their departure 
taking into account the hazards they may 
face on the road. It also makes it possible 
to analyze their driving and benefit from 
tailored advice. Practical and innovative, 
particularly with its warning and notifica-
tion system, AXA Drive is helping make our 
roads safer. 

AXA joins the  
“Alliance for Youth” 

Launched by Nestlé, this ini-
tiative unites leading Euro-

pean private sector companies 
together around a common goal: 
tackling unemployment among 
young people*. AXA has pledged 

to provide 20,000 employment, apprenticeship and internship opportunities between  
now and 2018 for young people in Europe, as well as practical tips and tools to develop 
their employability.

* Under 30s.

the best talents, enable its distributors 
to establish close relationships with 
their customers and develop its brand 
footprint on this network, which has 
300 million members.

June September

http://www.axa.com/fr/actualites/2014/axa-partenariat-linkedin.aspx
http://www.axa.com/lib/fr/library/cp/groupe/2014/15448.aspx
http://www.axa.com/en/careers/alliance-for-youth/
http://www.axa.com/lib/en/library/pr/group/2014/15959.aspx
http://www.axa.fr/axadrive
http://www.interbrand.com/fr
http://www.axa.com/lib/en/library/pr/group/2014/15974.aspx
http://www.axa.com/en/news/2014/axa-linkedin-partnership.aspx
http://www.axa.com/lib/en/library/pr/group/2014/15451.aspx
http://www.axa.com/en/careers/alliance-for-youth/
http://www.axa.com/lib/en/library/pr/group/2014/15959.aspx
http://www.axa.fr/axadrive
http://www.interbrand.com/fr/
http://www.axa.com/lib/en/library/pr/group/2014/15974.aspx
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AXA, the first global insurance 
brand
AXA has confirmed its position as the leading 
global insurance brand for the sixth year run-
ning, and has been ranked as one of the top 
100 global brands alongside Apple, Google, 
Coca-Cola and Louis Vuitton.

The AXA brand’s strength and value within 
the insurance industry have been confirmed 
by Interbrand.

“The AXA brand is a strategic asset to attract 
and retain customers, partners and talents 
worldwide. The strength of our brand is in-
strumental in our expansion in higher growth 
markets and a competitive advantage in the 
digitization of our business”, said Véronique 
Weill, the AXA Group’s Chief Operating Officer.

This recognition acknowledges the many initi-
atives rolled out to make AXA a more global, 
digital and responsible brand.

A MORE RESPONSIBLE BRAND
AXA has also been recognized by Interbrand 
as the best green brand in the insurance 
industry and one of the top 50 green brands 
overall. More specifically, AXA is praised 
for its role in tackling climate change 
through the AXA Research Fund’s actions, 
as well as its partnership with CARE.

Its work to reduce its environmental foot-
print (water and electricity consumption, 
waste management, as well as employee 
engagement with actions like the Corporate 
Responsibility Week*) was also highlighted.

A MORE GLOBAL BRAND  
In one year, the brand footprint has been 
consolidated globally thanks to AXA’s reposi-
tioning in the United States, where it is now 
AXA US, combined with the development 
of our activities in new markets (Colombia, 
Brazil, China). Alongside this expansion, our 
brand territory has been rolled out around 
protection with the launch of new “Born to 
Protect” campaigns in Japan, Belgium, Ger-
many and Spain, as well as a “protection 
now” magazine offered by AXA on the BBC.
com site.

 http://www.bbc.com/capital/specials/
protection-now

  A MORE DIGITAL BRAND
We are taking action each day 
to adapt our range of prod-
ucts, improve our distribution 
and launch new services in 
order to build a more digital 
brand. The launch of applica-
tions like AXA Drive or Mon 
AXA and the global partner-
ships established with Face-
book and LinkedIn highlight 

AXA’s ability to make rapid progress in order 
to offer digital services that are fully in line 
with customers’ needs.

KEY FIGURES

No. 1 
global insurance 
brand

No. 5 
French brand  
(all industries combined)

No. 53 
global brand

8.120
billion dollar valuation 
(+14%)

The strength of  
our brand is instrumental 

in our expansion in higher 
growth markets and a 

competitive advantage  
in the digitization of  

our business”.

DRIVING
ASSISTANCE

* Since 2011, staff volunteers have been able to take one week to donate their time and support community protection initiatives.

World’s leading insurance brand 

http://www.bbc.com/capital/specials/protection-now
http://www.bbc.com/capital/specials/protection-now
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Shareholder relations in 2014
The shareholder relations team’s mission 
is to provide you with quality information 
on the AXA Group, its strategy and its 
results through a range of publications, 
informative videos, regional meetings, 
thematic conferences…and to offer you 
support each day thanks to the toll-free 
number for calls in France 0800 43 48 43,  
by email at actionnaires.web@axa.com 
or even online at axa.com. 

In 2015, we will be focusing in particular 
on maintaining and further strengthe-
ning this close relationship between the 
AXA Group and its shareholders.

PRACTICAL MATTERS

2015 Agenda*

February 3, 2015 
THEMATIC CONFERENCE: AXA BANQUE

February 25, 2015 
2014 FULL-YEAR EARNINGS

March 24, 2015
PRIVATE VISIT OF THE PALACE OF VERSAILLES

April 30, 2015 
SHAREHOLDERS’ MEETING IN PARIS  
(PALAIS DES CONGRÈS)

May 7, 2015 
PUBLICATION OF Q1 2015 BUSINESS 
INDICATORS

June 1, 2015 
VISIT OF PALAIS BRONGNIART, PARIS

June 3, 2015 
SHAREHOLDERS’ INFORMATION MEETING, ROUEN

June 23, 2015 
SHAREHOLDERS’ INFORMATION MEETING, 
BIARRITZ

August 4, 2015 
PUBLICATION OF 2015 HALF-YEAR EARNINGS 

September 29, 2015 
SHAREHOLDERS’ INFORMATION MEETING, 
MARSEILLE

October 15, 2015
SHAREHOLDERS’ INFORMATION MEETING, 
DIJON

* Dates may be subject to change during the year

  Check out all our events on: 

-15%
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-5%
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10%
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CAC 40

Nov 28, 2013 Jan 28, 2014 Mar 31, 2014 May 31, 2014 Jul 31, 2014 Sep 30, 2014 Nov 28, 2014

AXA share price movements

2014 has been a year of fluctuations 
on the equities markets. After trending 

up at the start of the year, they came to a 
halt in February following the disappoint-
ing US economy figures released for the 
first quarter and fears of a slowdown in 
emerging countries, particularly China. 
Driven by a significant economic upturn 
in the United States in the second quar-
ter (adjusted annual rate of +4.2%), they 
picked up again until the summer when 
they were once again affected by geopolit-
ical tensions and weaker economic growth 
in the eurozone. In this environment, 
AXA’s share underperformed over the first 
half of the year, penalized by investors’ 

concerns over its supposed sensitivity to 
low interest rates. The publication of very 
strong first-half results (with the Group’s 
highest-ever underlying earnings), beating 
market expectations, was well received 
by investors, paving the way for AXA to 
outperform the CAC index (by more than 
10 points during the last six months). 
However, despite this rally, AXA’s share, 
up 0.6% year-on-year, has continued to 
underperform slightly compared with the 
CAC 40, which has seen 2% growth*. The 
total return on AXA’s share (dividend re-
invested) over one year comes to 5.2%, 
compared with 5.4% for the CAC 40.

Shareholders’ information meetings  
in Paris and across France

10,031 
 Total number of requests to consult sections 

on the toll-free number by October 31. 

2,000 
Number of calls handled by our advisors.

2,000 
Number of emails handled (up from 1,277  

in 2013 and 1,528 in 2012). 

DID YOU KNOW?

Rennes 
June 5 

Reims 
October 16

Nantes
October 6

Strasbourg 
December 9

Lyon  
Shareholders’ 
village,  
June 12

Pauillac 
Visit of  
Château Pichon 
Baron,  
October 7

Pau 
December 2

Paris

-  Shareholders’meeting, 
April 23 

-  Visits of the Louvre 
Museum, March 27 and 
October 21 

-  Visit of the Orangerie 
Museum, November 18

- Conference, November 4Paris

* At November 28, 2014.

Head of publication:  
AXA Group Communications 
Design and production:  
Photo credits: Corbis, Franck Dunouau, Patrick Messina,  
Benjamin Boccas.

CONTACT US

Individual Shareholders
AXA – Individual Shareholder Relations
25, avenue Matignon – 75008 Paris

TOLL-FREE NUMBER FROM A FIXED-LINE PHONE IN FRANCE

APPEL GRATUIT DEPUIS UN POSTE FIXE EN FRANCE MÉTROPOLITAINE

PRICE OF A LOCAL CALL FROM FRANCE

PRIX D’UN APPEL LOCAL DEPUIS UN POSTE FIXE

From abroad: + 33 (0) 1 40 75 48 43
E-mail: actionnaires.web@axa.com

Registered Shareholders
For all requests related to your pure registered 
account, please contact:
BNP – Paribas Securities Services
Corporate Trust Services
Relations actionnaires AXA
Les Grands Moulins de Pantin
9, rue du Débarcadère – 93761 Pantin Cedex

TOLL-FREE NUMBER FROM A FIXED-LINE PHONE IN FRANCE

APPEL GRATUIT DEPUIS UN POSTE FIXE EN FRANCE MÉTROPOLITAINE

PRICE OF A LOCAL CALL FROM FRANCE

PRIX D’UN APPEL LOCAL DEPUIS UN POSTE FIXE

From abroad: + 33 (0) 1 40 14 80 00
E-mail : axa_relations@bnpparibas.com

Would you like to respond to any of the topics covered in this issue? 
Your opinion matters: actionnaires.web@axa.com
Would you like to receive our upcoming publications by email? 
Sign up now at: actionnaires.web@axa.com

http://www.axa.com/en/diary/
http://www.axa.com/en/diary/
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