
Our Business:
Financial Protection

The AXA vision

• Financial Protection involves supporting our clients 
– individuals as well as small, mid-size and large businesses –
throughout their lives by responding to their insurance, 
protection, retirement savings and estate-planning needs.

• Proud of our industry’s contribution to the economic and social
development of the countries in which we are present, we seek
to do business responsibly by living up to consistent values and
stakeholder commitments throughout the world.

We have chosen to work in a
demanding business. 
If we serve our customers
well, we will enable them to
get more out of life and feel
reassured, protected and
supported at the various
stages in their lives, as they
realize their dreams. That is
the AXA vision. It gives mea-
ning to our daily work, and
embodies the social and
human aspects of our busi-
ness, which has become
more necessary than ever.
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Financial Protection: it's our vision of the
business and how it should be done. Every
day, we offer our customers care, support
and advice to help them be life confident.
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Our Ambition Our Commitments

We are working together toward the shared ambition
of becoming the preferred company in our industry 
by 2012 by differentiating ourselves through the 
quality of our products and the quality of our service
and performance. 

To do business responsibly and build a relationship of trust with our partners.

Our Values

Our Strategy

Through a combination of organic and external
growth, our strategy is to meet the challenge of
operational excellence in the following areas:

• Product innovation
• Core businesses

(underwriting, claims management, pricing, 

investment performance)

• Distribution
• Quality service
• Productivity

All AXA employees are champions of operational
excellence, supported in particular by the AXA WAY
continuous process improvement program.

The 110,000 men and women who make up
AXA are leveraging their membership in the
Group to execute this strategy, which is based
on our values and commitments.

The environment
Contribute to environmental preservation efforts by

making available our environmental risk
management capability and promoting

environmentally sound practices in the workplace.

• Team Spirit

• Integrity

• Innovation

• Pragmatism

• Professionalism

Our shareholders
Achieve operating performance that ranks

among the best in the industry, in order 
to create lasting value, and furnish 

accurate financial information.

The community
Act as a responsible corporate citizen by

sharing our professional expertise with the
community, innovating in the area of

employment and sponsoring philanthropic
initiatives.

Our suppliers
Maintain excellent relationships with suppliers by

adhering to a set of clearly defined
procurement guidelines and promoting
ongoing dialogue.

Our employees
Ensure professional fulfillment and

motivation by offering a supportive and
respectful workplace where people are

empowered and the continuous development of
competencies is encouraged.

Our clients
Consistently deliver efficient local service and adapted

solutions, while adhering to the highest standard of
professional conduct.


