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AXA, an innovative
and responsible
leader
By protecting biodiversity and developing innovative
solutions, AXA uses its leadership to make a difference
and reach its goal to empower people to live a better life.
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DID YOU KNOW?

Engaging in the fight for biodiversity:
an absolute necessity
With the IPBES in Paris then the G7 Environment in Metz, biodiversity has been a key focus for international
meetings. AXA is getting involved and setting out its ambition to become a leader for biodiversity protection.

A

ccording to WWF’s Living Planet Index,
biodiversity has decreased by 60% in four
decades. Renowned scientists even speak of
the sixth extinction event, the last one being
the period when the dinosaurs disappeared…
Species are disappearing at a fast rate,
endangering ecosystemic services and
threatening human integrity. The potential
loss of key ecological services endangers
populations, but also the businesses that
depend on them. Each and every one of us
can get involved to safeguard this balance
and preserve the essential services that
nature provides for our populations.
AXA views the biodiversity challenge as a
natural extension of the Group’s climate
efforts. Indeed, climate change is severely
compounding the destruction of ecosystems
all around the world, adding pressures
related to drought, ocean acidification, etc.

It presents several recommendations,
including the launch of a broad-based
coalition: the Task Force on Nature Impact
Disclosures (TFNID), which aims to create the
conditions to transition towards the
protection, restoration and promotion of
biodiversity.
To build more in-depth knowledge of this
issue, AXA is setting out its commitment by
supporting fundamental academic research

with the AXA Research Fund. The Fund
recently launched a call for projects focused
on marine biodiversity, and it has already
selected eight postdocs.

Integrating nature into investment strategies
WWF France and AXA recommendations for the members of the G7
Environment meeting in Metz, 5-6 May 2019

At the G7 Environment, held in Metz on May 6,
Thomas Buberl co -presented the
recommendations mapped out by AXA with
the WWF and published in a report entitled
“Into the Wild – Integrating nature into
investment strategies”. This report aims to
raise public awareness of biodiversity loss
and its economic and financial impacts, and
looks at the role that investors can play
through new forms of public-private
collaboration.

Learn more at axa.com

* Intergovernmental Science-Policy Platform on Biodiversity and Ecosystem Services

AXA views the
biodiversity challenge
as a natural extension
of the Group’s climate
efforts

1

On May 6, at the G7 Environment, AXA also
announced the launch of an Impact
Investment Fund, with a strong focus on
biodiversity protection. This Impact Fund will
invest between €150m and €200m to fund
credible solutions that deliver measurable
positive outcomes contributing to the fight
against climate change and biodiversity loss.
To continue raising standards, AXA is looking
at its commitments through the various
aspects of its insurance activities, by refusing
to cover fishing boats that do not declare
catch volumes to the authorities for instance.
Other announcements are expected in this
field this year.
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YOUR GROUP

AXA’s 2019 Shareholders’ Meeting:
a responsible and innovative leader
Each year, the Annual General Meeting is an opportunity for AXA to inform its shareholders about
and review with them the Group’s strategic decisions.

D

uring the 2019 Shareholders’ Meeting, Thomas
Buberl presented the Group’s latest initiatives to
build the new AXA: accelerating on preferred segments,
making the Group less sensitive to financial risks and
developing new services for our customers.

2018 INTEGRATED REPORT,
BUILDING THE FUTURE OF INSURANCE
2018 was a pivotal year for the Group, with a strong
acceleration in its transformation. In this latest Integrated
Report, Thomas Buberl looks back on AXA’s achievements
and their strategic rationale through an editorial
illustrated with the past year’s highlights. The report also
demonstrates how AXA intends to cover current and future
risks, be useful for everyone and nurture constructive
dialogue with its stakeholders.
Check out the Integrated Report on axa.com, in English
and French, in pdf and interactive HTML versions, in line with Web content
accessibility standards (WCAG 2.0).

Céline S oubr anne, Head of Group Cor p or ate
Responsibility, and Guillaume Borie, Group Chief
Innovation Officer, then presented the strategic
priorities to make AXA a responsible and innovative
leader, two core areas for AXA’s transformation.

Construire le futur de l’assurance

Lastly, AXA’s shareholders approved all the resolutions
submitted to them by the Board of Directors during the
2019 General Meeting, including the payment of a
dividend of €1.34 per share for 2018, up 6% from the
previous year.

Rapport intégré
2018

The event’s webcast and all the documents relating to the 2019 Annual Shareholders’ Meeting are available on axa.com:
https://www.axa.com/en/newsroom/events/2019-shareholders-meeting

Strong and disciplined growth
for the first quarter of 2019
AXA delivered another strong performance in the first quarter of the year.

O

ur topline grew overall across the Group, and particularly strongly
in each of our three preferred segments: Health, Protection and
P&C Commercial lines.
AXA XL had a strong quarter of selective growth, growing in P&C
Insurance and Specialty lines, while maintaining underwriting discipline
in Reinsurance. The pricing environment improved further over the

Group
Gross revenues

3%

P&C Commercial
Lines revenues

6%

quarter. During these first three months, AXA’s transformation journey
continued moving forward, with the successful placement of another
tranche of shares in March, leading to the deconsolidation of AXA
Equitable Holdings. The Group’s business profile is becoming
increasingly simpler, clearer and more focused.

Health revenues

6%

Protection new
business volume

5%

+

+

+

+

€35.0bn

€11.4bn

€3.8bn

€0.7bn
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DID YOU KNOW?

AXA Prévoyance & Patrimoine, AXA’s
financial protection experts network since 1957
The latest special conference held for the Shareholders’ Circle was an opportunity to (re)discover the network
of general insurance agents operating within AXA Prévoyance & Patrimoine.

F

r ance, A X A’s his tor ic foundat ion,
represented 24% of the Group’s business
in 2018. On this market, AXA has developed a
unique distribution network thanks to the
status of its general agents - self-employed
entrepreneurs - and their personal insurance
expertise (protection, health, retirement,
savings – individual or collective).
These 1,200 experts offer long-term support
for over 300,000 customers to secure their
personal, professional and business positions,
enabling them to look ahead to the future with
increased peace of mind.
Today, the personal insurance market has
strong potential for development: 59% of
independent and self-employed professionals
do not have effective protection in place
against their business being disrupted, while
61% of French people are concerned about
their retirement (source: CSA 2015). In line with
these expectations, the AXA Prévoyance &

Patrimoine network has set ambitious goals
for growth in terms of both revenues and the
number of its general agents.
Bespoke solutions
To adjust their customers’ coverage in terms
of benefits and financial planning through
bespoke solutions, A X A Prévoyance &
Patrimoine general agents start off by carrying
out a benefits cover and financial planning
audit with their customer.
Together, they review their position, with on
the one hand all the customer’s professional,
personal and financial planning cover: their
assets. On the other hand, they define the
customer’s needs for protection, health,
retirement, savings or estate planning: their
liabilities.
This review makes it possible to look at the
consequences of various events, both
welcome and unwelcome, planned and
unplanned, that may arise during the course

of the customer’s life. The AXA Prévoyance &
Patrimoine general agent analyzes this to
identify any gaps between their assets and
liabilities. This enables them to offer the
customer the solutions they need to cope with
all eventualities and secure their personal or
professional situation for the long term (death
insurance, business interruption, disability,
mortgage, health, retirement, savings, etc.).
The main objective is to protect their loved
ones and secure their business’ long-term
future.
Thanks to these solutions, with their expertise
and commitment to listening to what
customers really need, the AXA Prévoyance &
Patrimoine general agents support their
customers at every stage throughout their
own lives and the lives of their businesses.
They are true partners for their customers and
help further strengthen AXA’s Protection and
Health activities.

AXA FRANCE: A COMPREHENSIVE DISTRIBUTION NETWORK

2,300

3,200

1,200

In-house sales staff

AXA general agents

Financial investments and savings

All the Group’s products

AXA Prévoyance &
Patrimoine general agents
Savings and protection solutions

Brokers
Direct their customers
to insurance products offered
by various companies
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DID YOU KNOW?

WELCOME

TO THE

AXA WORLD

HEALTH TECH

INNOVATIVE

AXA, a Viva Technology 2019 partner:
redesigning the healthcare journey
Viva Technology, the leading international innovation event, bringing together major groups and startups,
was held from May 16 to 19 in Paris, Porte de Versailles. An opportunity for AXA, one of the event’s partners,
to present its health strategy and its innovations to transform the healthcare journey.

T

he health insurance market has major
potential, estimated at 1,300 billion
euros, with annual growth of 7%. This growth
is linked to the increase in life expectancy, the
development of chronic illnesses and
economic growth in developing countries, as
well as rising healthcare costs.
As the world’s third largest health insurer, AXA
is already heavily invested in this sector, and
the health business accounts for 11% of the
Group’s total revenues, with 13 billion euros.
The growing health market is also a core pillar
of AXA’s strategy. Health insurance is less
exposed to financial risks and is therefore
effectively aligned with the transformation of
the Group’s risk profile. In addition, it enables
AXA to benefit from more frequent interactions
with its customers: property and casualty
insurance involves one interaction every
seven years on average, compared with seven
times a year for health insurance! This market
also enables the Group to develop innovative
services for customers: telemedecine, digital
p la t f o r m s , a r t i f i c ia l in t e lli g e n c e…

Opportunities to ramp up interactions with
our customers and provide them with
innovative services, so the development of
health insurance is perfectly aligned with
AXA’s Payer to Partner strategy.
Innovation also plays a key role in the Group’s
strategy and health is one of the priorities for
A X A’s innovation ecosystem aiming to
improve access to care and care quality. The
Group’s new organization, with the creation
of AXA Next, represents a major asset for
identifying (AXA Labs), incubating (Kamet),
supporting (AXA Venture Partners) and
deploying (AXA Partners) new services.
AXA is already a leader for telemedicine
thanks to two complementary models: AXA
Partners’ medical platform, which handled
20,000 consultations in 2018, and the startup
Qare, which has 60,000 users and covers 130
video consultations each day. More than 9 out
of 10 patients are satisfied with these services!
The Group also offers simplified access to
health platforms, in line with its prevention

“The healthcare sector offers
huge potential for innovation
and interaction with our
customers, in line with our
‘payer to partner’ strategy”
confirmed Thomas Buberl,
AXA CEO

strategy. Padoa, a digital occupational health
management tool, makes it possible to better
collect and capitalize on healthcare data and
already has 300,000 customers. Air Doctor
connects travelers with local medical
specialists when they are abroad.
AXA is also exploring the potential of artificial
intelligence to help medical professionals
with diagnoses, such as Kamet Ibex, which
supplements diagnoses by oncology doctors,
or to provide personalized solutions for
patients, such as Emma, a virtual coach that
uses artificial intelligence to offer personalized
prevention advice.

EXPERIENCING INNOVATION ON AXA’S STAND
During VivaTech, AXA’s stand offered a number of presentations and roundtables
with the following theme: “Creating the future of health”. AXA’s stand also
offered its visitors possibilities to:
• experience medical teleconsultations by submitting their questions to AXA’s
medical team
• immerse themselves in the Oxford VR virtual reality experience to discover how
new technologies can support innovative therapies
• train their mental strength with Mentalista to help achieve their goals
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PRACTICAL MATTERS

2019 calendar

AXA share performance

August 1
t the end of 2018, trade tensions between the US and China weighed on the financial markets.
Since 2019, the markets have picked up again globally, supported by the actions taken by
the central banks. However, market sentiment is still linked to fluctuations in the talks between
China and the US.

A

2019 HALF-YEAR EARNINGS RELEASE

AXA’s share has performed very well since the start of 2019. Since the Group’s full-year earnings
release, it has even outperformed the CAC40. AXA’s closing share price was €22.61 on June 18,
2019, with year-on-year growth of 10%, compared with 2% for the CAC40 and 10% for the Stoxx
Insurance.

October 3

September 17
CULTURAL CONFERENCE “DEGAS À L’OPÉRA”
IN AXA’S HEADQUARTERS, 6:30 PM

INVESTIR DAY AT THE CARROUSEL DU LOUVRE

October 8
SHAREHOLDERS’ MEETING IN BORDEAUX, 6:00 PM

October 9
SPECIAL CONFERENCE ON REINSURANCE
IN AXA’S HEADQUARTERS, 6:30 PM

AXA SHARE PERFORMANCE
(dividend reinvested)

October 22

15%

SHAREHOLDERS’ MEETING IN LILLE, 6PM
10%

To keep informed of the Shareholders’
Circle events, send us your email address
and receive the Circle’s calendar.

5%

0%

-5%

See all our events at:
axa.com/en/newsroom/events

-10%

-15%
AXA
Stoxx Insurance
-20%
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Source: Bloomberg, June 14, 2019

CONTACT US
Individual shareholders
AXA - Individual Shareholder Relations
25, avenue Matignon – 75008 Paris

AXA IS COMMITTED TO SAFEGUARDING HERITAGE

F

ollowing the fire that ravaged Notre Dame Cathedral, AXA decided to support the
solidarity movement and donated €10 million to the rebuilding effort.

AXA has been committed to protecting and safeguarding our heritage for many years.
The Group has been a partner of the Louvre
Museum for more than 10 years, and also a patron
of MoMA in New York and Prado in Spain, to name
just a few examples.
In 2019, AXA collaborated with the Musée d’Orsay
for the first time, becoming its main private
partner for the acquisition of Emile Bernard’s Le
Pardon, also known as Les Bretonnes dans la
Prairie, a work of major heritage interest.

0 800 434 843
From abroad: +33 (0) 1 40 75 48 43
Email: actionnaires.web@axa.com

Registered shareholders
For all requests related to your pure registered
account, please contact:
BNP – Paribas Securities Services
Corporate Trust Services
Relations actionnaires AXA
Les Grands Moulins de Pantin
9, rue du Débarcadère – 93761 Pantin Cedex

0 810 888 433

0,06 € / min

From abroad: +33 (0) 1 40 14 80 00

Head of publication:
AXA Group Communications
Photos credits: Benjamin Boccas, Shutterstock, All rights reserved

Would you like to respond to any of the topics covered in this issue?
Your opinion matters: actionnaires.web@axa.com
Would you like to receive our upcoming publications by email?
Sign up now at: actionnaires.web@axa.com

